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BOOKS BECOME
MOVEMENTS
AND AUTHORS
BECOME ICONS.

STRATEGY | CREATIVE | EXECUTION

n

+ WE BELIEVE
BH IS AN ALL-STAR CAST OF PUBLISHING
INDUSTRY VETERANS. WE WORK WITH THE
BRIGHTEST MINDOS WITH THE BIGGEST IDEAS
AND CARE DEEPLY ABOUT THEIR MISSION.



PROCESS

A smart approach to launching any new product
is built around best using the time you have
leading up to publication. Our first priority is
designing a brand to represent the author and a
plan to accomplish their goals. Long-term impact
is found through developing their new brand of
thought leadership, accelerated by creating high-
volume demand for their book in the short-term
pre-order window of opportunity. The cascading
dependencies of a foundational and functional
brand, the platform digital experience to establish
It, a custom sales strategy for adding value
bundled with book sales, the conversion in user-
centric messaging across all owned channels, all
building to a crescendo of disciplined book-driven
earned attention around the publication date is

a process tested and proven in hundreds of book
launches over almost two successful decades

in modern publishing.
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M1
DISCOVERY

We begin with a workshop to learn
about the book, the author, their
audience, and their goals.
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M3

M2
PLANNING

Researching, copywriting, brand

sketches, strategy development,

wireframing, and site design all
precede a book announcement.
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M4

M3
EXECTUTION

Campaign creative is live to validate the promise
of the author and book, prove value, and provoke
action through direct sales, content marketing
funnels, and consistent branded messaging.

END

02 01

LAUNCH

M4
PUBLICATION

All efforts are focused on scaling traffic to offers
via paid and earned placements, events and
activations, and proven messaging to make an

impact at launch and sustain momentum beyond it.
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+ WE ACTIVATE
OUR WORK IS INVENTIVE, CREATIVE,
AND FOCUSED ON OUTCOMES.
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BRAND WORKSHOP

The best book launches are supported by
a long-term approach to developing and
establishing an author’s brand.

During our brand workshop, we partner with
each client to develop goals, a tone of voice,
brand associations, and a creative direction
that will integrate the book and the author’s
platform to maximize its impact.
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DESIGN SYSTEM

Maintaining a consistent brand look and feel
across the landscape of an author's marketing
material is essential to building a professional
platform, increasing awareness, and meeting
their goals. A design system ensures that all
work designed by us, an author’s team, or a
partner has the professional-level creative
required to elevate their book and brand.
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DIGITAL STRATEGY

Effective strategy begins with a blueprint, but is able
to react and evolve during its lifecycle—building
data, learning, and responding to changes in
audience, content, or marketing goals.

At Book Highlight, we craft and deploy persona-
based digital strategies that maximize the potential
of their brand, content, and value proposition. We
generate awareness, traffic, leads, and sales using
a suite of tools and tactics custom to the needs and
goals of each client.

DIRECT OUTREACH

PAID MEDIA ADVERTISING

A\ 4

BRANDED WEB EXPERIENCE

AUTHOR XP SALES INCENTIVE
PRODUCT INFO LEAD GEN
VALUE PROP PURCHASE

SOCIAL MEDIA

N

OWNED MEDIA
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Successfully scaled ideas are all alike:

[ ails o scale fails

i

- hunting, fishing ‘and

Every brand needs a platform to stand on and hunting _ nd
foraging:om:a;fragile planet

stand out. The best are custom-branded web ool

i RS

experiences that visualize the authority of the

author and the benefit of their work. We realize for tvely - Al ook "
. . . . closer look at the
this full potential through refined, professional organization, especially those who . Kocd e oot o

design, creative content and copywriting, think they’re too big for it.
and engaging user experiences that convert
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potential customers and build a community in
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the process. With domain research, competitive
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analysis, wireframing, sandbox testing, and
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continuous iterations, we build a firm foundation e A
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for authors to connect to their audience. the practical guidance for how they ot o e T e e
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VIDEOD

Video is an extremely engaging
way for authors to share their book
with audiences. The Book Highlight
team is able to produce videos
starting from scratch or with a
wide variety of author footage.

Beginning with scripts, then
in-studio or on-site filming, our
team will edit, animate, and
create effective custom video

DavID Moscow
rot s TON Moscow

that introduces a brand, shares
an idea, or teaches a concept.
These book-centric videos FREDERIC KERREST

COO0 & CO-FOUNDER AT OKTA

lead to speaking engagements,
media inquiries, book sales,

folt o Ul T (L e S

and interaction/shares on social.




A+ CONTENT

More product searches start at Amazon
than anywhere else. Authors that don't

take advantage of the opportunity to

add A+ Content to their page look flat by
comparison and fail to engage distracted
shoppers scrolling by. Book Highlight
maximizes the real estate afforded by
Amazon's established modules to design
visually dynamic and engaging content that
makes any book stand out in its category.

A closer look at the
food we eat and
where it comes

An af-out adventure of food
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See yourself and others
as worthy of love,
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particularly at work

1outof 2

peaple truggle te feel warihy

Amelia offers a roadmap for

thraugh the door at work to

and ta create more affirming
work environments.

“Brilliant and brave. Amelia
Cunlop bridges the most
human of all emotions with the
desire for worth and purpose
b a new and Frl:-l-:lunci wiay,
One of the most original books
of its kind in years.”

Ametio Doy

Elewating the Human Expertence shows how to close the
Worthiness Gap, which is the gap between how much it
matters to feel worthy, and how hard we struggle to do so.

People who believe that their employer rates high in humanity,
genuinely caring about their experience, are 2.5 times more likely
to be motivated at work, and L5 times more likely 1O take on extra
responsibility or "go above and beyond” than their peers.

We must embrace elevating the human experience for the
advancement and success of ourselves and our organizations.

exactly what is needed right
now as many of us reckon

CGr\I'IEI'.'tI'ﬂg Imvestment in

the human experience at
wiork with individual and
crganizational performance,
Elevating the Human
Experience is a refreshing
and Inspiring work.

While most business leaders
walk on eggshells trying to
describe the humanity and

emotional wellbeing of their
workforce, Amelia Dunlop,

simply and satisfyingly, asks
us to ‘love.

- 4 isely’what we need
‘cultivate curiosity, empdthy,

¢! |1 and open-mindednessin our warld."
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CONVERSATIONAL AI
IS CHANGING THE NATURE OF

EVERY JOB AT EVERY COMPANY

publicly traded companies.
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INVISIBLE MACHINES:
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“] agreed more and “Language is the m
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made my ‘must-read list’ This book not only
for a vwho cares m his futu
about technology. obvious, but shows
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recommend it enough!
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turbulent times

Born in Birmingham, AL, M, Andrew MeCaonnell graduated
from Harvard College, Harvard Law School, and the
University of Cambridge with honors. As a member of the
Usa Open Water Swimming Mational Team, he earned a
brenze medal, Andrew is the founder and CEQ of Rented,
Ine., and sits on a number of charity boards, He lives in
Atlanta, GA, with his family and wrote Get Out of My Head
to inspire ethers to take ownership of thair minds and lives,

WHO CAN BENEFIT FROM GET OUT OF MY HEAD AND STOICISM:

Early career professionals
Interested in setting boundaries
b bween thair work ard

horme lves

Experienced professionals

having difficulty logging off
fram work anxiety

“MecConnell knows what it

‘takes to Keep your cool

undar pressure. Thanks to his

‘angaging stortes and practicat

adwice, you won't have any

trouble gotting out of your
head and Into this boak”

! ! - kTimes.
barttvelling msthor of Think Agais and
- hastof the TED podeast Worlife

Life-hackers and tech workers
interested in eptimizing their
Inner life in the sarme way they
seok outside efficlency in their
day-to-day

Executives, CECH, and start-up
founders :lrumllnﬁ to manage

a team or company

“Got Out of My Head offers an
struggling to cut through the
din of overty busy modern
Lives and accomplish more.™
—Ex Barnice A, King. CEC of the
Paaitin Lutivr Kirsg, Jr Cender for
T L DS

College students and Interns
feeling the pressure to bulld a
parfoct life plan

Anyone currently sleepwalking
through an anxious life and in
need of an owner's manual to
stop renting and start wn'lnlzl.
thelr own headspace




INCENTIVE CONTENT

Our team of content specialists work with
clients to develop materials to support book
sales pre-publication and build systems and
platforms that generate opportunities beyond
the printed book.

Whether it is a companion workbook,
assessment, checklist, case study,
masterclass, interview, or live interaction,
Book Highlight partners with authors to create
custom content solutions that add value and
longevity to their book and brand.

Download a free
Brain Friendly Workplace
Workbook

DOWYNLOAD

FREE RECIPE Book

Input your purchase information to receive access to the free
Becipe Book and start cooking with David today!

First Name: Last Name:

Email:

Purchased From:

Order #:

Download

READ ALL OF THE CASE STUDIES

Step 1: Get Your Copy

Input your purchase information to receive access
to the free 3 Part Action Plan and get started today!

DOWNLOAD THE WORKBOOK

Step 2: Claim Your Bonus

Companion Workbook

Insightful Videos

License to Explore CERTIFIED

K L TROM
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SALES

If the same sales approach worked for
every book, then every book would be

a bestseller. While we know there's no
shortcut to success in book selling, we
do believe there's a buyer for every book.

Our collaborative and custom process
begins by identifying qualified audiences,
developing the value-added packages,
and creating beyond-the-book content.
Whether it's online or through direct
outreach, that engaged audience is
delivered to our sales fulfillment team

to close and process sales.

BOOKHIGHLIGHT |

IMPACT

Book Highlight handles all qualified orders
with proper invoicing, address collection,

and shipping logistics. We place a premium

on white glove client service and the
detail-oriented processing of book sales
as reported through retail channels for
building an industry sales track record
with eligibility for national bestseller lists.

Our custom mailing services can deploy
surplus or donated books for shipping

to several high-value lead lists that we've
researched, tested, maintained, and own,
along with a short message or branded
mailer insert.



SOCIAL

We develop strategies for authors
to integrate their brand and book
into their social accounts. We then
build out content calendars and
creative elements to engage their
audience and share information
about their book. Audience
development through consistent
quality content will yield long-
term gains in influence, trust,

and engagement for any author.
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BEST-SELLING
BOOKS
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JASON HODELL

CEO of Skullcandy

“As a former U.S. Army Infantry Officer and Ranger,
serving with Patrick and watching him lead others
firsthand, to my current role as CEO of Skullcandy —|
embrace the importance of developing great |leaders of
character. Patrick’s words will inspire and challenge you
to take your leadership to the next level.”

e\ i Lindsey Teague Moreno

Lindsay is iﬁore
than an alarm

" clock. She's A

whole lnterven-

tion. Wake Up!is:
a reminder that lil“fe
doesn't change lf
‘you don't change.

..r

ELIZABETH GIORGI,
CO-FOUNDER AND CEO OF SOONA
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WHY COMPANIES THAT UNCOVER PURPOSE,
CREATE CONNECTION, AND CELEBRATE
THEIR PEOPLE WILL TRIUMPH
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LEARN MORE CHANGE IN YOUR COMPANY %% READING
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ADVERTISING
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BEGIN TODAY

N

'BEGIN TODAY.

TOTHELIFE
YOU'VE ALWAYS U AL
WANTED. WANTED.

M wmur uw
' The author of
The author of Boss Up! is ﬂfh‘ﬁiﬁ:ﬁ
here to hdpvoubuﬂdw“fo build the life of
of your dreams. yourﬂmams.

MAKE YOUR FUTURE HAPPEN

Get control of your life and your happiness.

MAKE YOUR
FUTURE HAPPEN
ON PURPOSE.

Get control of
your life and
your happiness.

QAN

WAKEUP!TOTHE
LIFEYOU'VE AI.HAYS
WANTED. -

| ﬁKE
The author of Boss (i - ;
Up!isheretohelp |1 -®= =
you build the life of aﬂu A
your dreams. \

STARTNOW

MAKE
YOUR
FUTURE
HAPPEN
ON
PURPOSE.

Get control
of your life
and your

happiness.
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START NOW

tothe lifeyou've alwayswanted. .

"KEW BEGIN TODAY

MAKE YOUR
FUTURE
HAPPEN ON
PURPOSE.

Get control of your life
and your happiness.
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NEW YORK TIMES BESTSELLER

The Six Mindsets That
Distinguish the Best Leaders
from the Rest

CEO

Excellence

CAROLYN DEWAR
SCOTT KELLER
VIKRAM MALHOTRA
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A STORY OF REDZMPTION,
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BRING CLEAN WATER TO THE WORLD
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Howard Schultz
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Onward
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Truth and Lies About
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OUTCOMES

Our clients have an industry-
changing idea, a powerful world-
shaking message, and something
impactful to say. We help them be
heard when too many other good
books sit on the shelf.

Consisting of veteran publishing
experts, our team of specialists
works hard to connect authors

to their audience to build
awareness, convert sales, and
drive momentum over the long-
term. The brand, strategy, creative,
and content we create together

is designed to serve authors for
years to follow their publication.

The Book Highlight process is
engineered to turn campaign
moments into “‘champagne
moments” for our authors.

For some, that's holding their
book in their hands for the
first time, with the copy and
endorsements we helped them
finalize. It happens for others
when they're finally paid to be
on stage in front of a crowded
room, or when receiving an
unsolicited inquiry from a new
client who discovered their
book in an airport.

Bottles of bubbly are popped
when bestseller lists publish
and authors can add that
new hard-earned credential
to their professional resume:
National Bestselling Author




BH LEADERSHIP

MAT
FOUNDER & CEO

Always the first and last touchpoint with

every client, Mat stays at the helm of the
company steering the ship in the spirit of
total client support, and sets our culture.

PETER
VP, MARKETING

After serving almost fourteen years within
a major publishing house, Peter has seen
firsthand the power of an engaged author
driving demand for their book.

BRIAN
CREATIVE & STRATEGY

An award-winning creative director

and design-thinking expert, Brian led the
digital advertising and corporate branding
teams for a major publishing house.

CONTACT

MAT@WBOOKHIGHLIGHT.COM




